CONTENT CAPTURE[image: ]

BRAND POSITIONING STATEMENT
Point of Contact:
Client Name:
Project:
Date:



Culture
How would your customers and employees describe your company?

· Entry 1


Customer
How would you describe our Customers?

· Entry 1


Voice
Your Personality. How you sound.

· Entry 1


Feeling
How do others feel after interacting with us?

· Entry 1


Impact
What tangible impact do you deliver. (Product and beyond)

· Entry 1


X-Factor
How are we different from others?

· Entry 1


Brand Statement

NAME provides PRODUCT/SERVICE to CUSTOMERS in a CULTURE environment with a VOICE voice. Helping them feel FEELING and IMPACT.

X-Factor:


Bryce Tufts
(616) 325- 4289
Bryce@theroutestudios.com
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